Eastern Illinois University

The Keep
2001

Press Releases

2-7-2001

02/07/2001 - Boorom Fills Chair Position In
Business.pdf
University Marketing and Communications

Follow this and additional works at: http://thekeep.eiu.edu/press_releases_2001
Recommended Citation
University Marketing and Communications, "02/07/2001 - Boorom Fills Chair Position In Business.pdf " (2001). 2001. 31.
http://thekeep.eiu.edu/press_releases_2001/31

This Article is brought to you for free and open access by the Press Releases at The Keep. It has been accepted for inclusion in 2001 by an authorized
administrator of The Keep. For more information, please contact tabruns@eiu.edu.

NEWS

EASTERN
ILLINOIS
UN I V E R SIT Y

Office of Media Relations
600 Lincoln Avenue
Charleston, I L 61920-3099

----

Contact: Shelly Flock (csslf@eiu.edu)
Vicki Woodard (csvns@eiu .edu)

(www.eiu.edu/-pubaff/omr.htm)

217-581-7650
217-581-8444 (fax)

February 7, 2001

01-20
FOR IMMEDIATE RELEASE:
BOOROM FILLS CHAIR POSITION IN BUSINESS

CHARLESTON - Eastern Illinois University's reputation for teaching excellence
and a high caliber student body are among the qualities that attracted Michael Boorom
to the Charleston campus.
Boorom recently began his new job as chair of Eastern's School of Business
where he will provide leadership and support for business programs enrolling more than
2,000 students in seven undergraduate majors and the master of business
administration program.
"I am looking forward to returning to east central Illinois," the Urbana native said.
"I am excited about working on a residential campus with traditional-aged students,"
noted Boorom, who previously was associate dean of the College of Business and
Public Administration and professor of marketing at California State University in San
Bernardino.
-more-
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A traditional,
10,000 students in undergraduate and graduate programs.

astern Illinois University emphasizes distinguished teaching in the liberal arts, sciences and selected professions.
residential state university of recognized quality, Eastern enrolls more than

The university, located in Charleston, also serves the region through a variety of non-credit and off-site degree programs, as well as cultural
and recreational opportunities. Eastern's pursuit of excellence attracts well-qualified students of an increasingly diverse population and a
teaching faculty active in research and public service who utilize the latest technology.
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"I am impressed by Eastern's high quality, fully accredited business programs
and its strong student organizations in business, such as the student chapter of the
American Marketing Association, which enhance the educational experiences of
students," Boorom said.
He said he looks forward to strengthening Eastern's business programs and
ensuring that they have continued relevance, as well as equipping labs with the latest
software, which can be used by faculty and students to help local and area businesses
and government with their business needs.
"I am anxious to work with the business community in Charleston and Mattoon
and the surrounding area so that we can learn from them," Boorom said.
His work includes oversight of a 24-member School of Business Advisory Board
composed of business professionals from throughout the country.
In addition to his administrative responsibilities, Boorom will teach a principles of
marketing class each semester. "I enjoy teaching and engaging students in market
research, which is a very active learning experience," he said. He has received a
number of awards for excellence in teaching from previous institutions.
He added, "It is an exciting time for students entering the business field. There
are more jobs available than employees to fill them. Information management is a very
hot field, as are accounting and sales. There is tremendous earning potential in sales,
particularly in the technical areas."
-more-
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Boorom, who has 27 years of experience in higher education, has written and
presented widely on the topics of sales performance and communication anxiety and
hopes his research will benefit students and others who get anxious when making
public presentations or communicating in other social settings.
He earned his bachelor's, master's, master of business administration and
doctorate in marketing from the University of South Florida.
His hobbies include golf, reading and walking.
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